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82% of people who

want to make a

purchase trust print ads
the most. *
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80% of people consider People are 70% more
visiting the business likely to remember
they see in brochures. 3 businesses seen in print

compared to online. 4
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Print readers spend

20 minutes with a
publication, compared to
five minutes with digital.

\
~
TANGIBLE Sources:
1
A\ * MarketingSherpa
g") 2 DirectMailingCenter
3 Bentley University
4 CanadaPost.ca
92% of 18-23 year olds sinma.org
find it easier to focus on 6 Oswalt et al, 2019
printed content because 7“Words Onscreen: The Fate of
of its tangibility. 7 Reading in a Digital World.” 2015,
. J Oxford University Press

ACME

PRI NT.I

555 Canyon Road, Anytown, USA 45904
m B D .\\ www.acmeprintingusa.com | 800.555.4321



Rachel Nies
PREVIEW


